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BRING SUBSTANTIAL GAINS
ALONG THE SALES FRONT

"There’s something about a sol-
dier”...that keeps the cash regis-
ter ringing. Now rake these num-
bers. BRAND NEW soldier sets
—10 large, full shaped figures per
set mounted on attractive card for
one dime! Or weigh the value in
that U. S. Armored car with mov-
able guns—the Anti-aircraft Gun
or the Searchlight, both movable
and mounted on heavy duty truck.
The gun tracter has real action
tread—che cannons really shoor.
The high speed Army Tank is a
great performer on the roughest
ground. All equipment runs on
real rubber. Now is the time to
maneuver your stocks into posi-
tion for the big drive!

RETAIL

DOWST
MANUFACTURING cCoO.

CHICAGO —4537 Fulton Street
NEW YORK—200 Fifth Avenue
SAN FRANCISCO—7138 Mission St., Room 307

DALLAS—Thomas Building

TOOTSIETOYS
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. The MOST FAMOUS and LARGEST SELLING Games in the Wor

A. A. MILNE’S

WINNIE
THE
POOH

REG. U. S. PATENT OFFICE
© STEPHEN SLESINGER, INC.,, N. T.

Best Game for very little children—No reading or counting—Patented method of play
is by color. Playing pieces represent A. A. Milne’s famous characters—_piay carries
them through scenes made famous by this author’s books. ~ Retails for $1.00.

HENDRIK VAN LOON’S

WIDE
WORLD

© STEPHEN SLESINGER, INC., N. ¥.

GREAT TRAVEL GAME
FOR CHILDREN

Fun and education combined. Played on large, colorful map drawn by the famous
author, Dr. Hendrik Willem Van Loon. Complete with itineraries and tickets, and
metal airplanes and steamships as playing pieces. Retails for $1.50.

MONOPOLY, Crossword Lexicon, That’'s Me, Snow White, Donald Duck, Boake Carter’s Star
Reporter, Halma, Mah Jongg, S. S. Van Dine’s Detective Game, Crow Hunt, Mexican Pete,
Lowell Thomas’ World Cruise, Skyscraper, Bargain Day, The Jury Box, Americana, Finance,
Flinch, Rook, Touring, PIT, Hop Off, Prof. Mike Krophone, Make-A-Million, Double Somerset,
Auction, Sorry, Peg-Chow, Psychic Baseball, Man Hunt, Crossword Anagrams, Co-Pilot, Kings
Men, Camelot, Prisoner of Zenda, Pegity, Pollyanna, Eddie Cantor’s Game, etc., etec.,

PARKER BROTHERS., Ixc.

SALEM, MASS., 200 FIFTH AVE., NEW YORK and MERCHANDISE MART, CHICAGQ




Jhe STAR EVENT

For Merchants and Buyers
Who Feature

Dt to 559 MERCHANDISE/ the
ST
Toy, Holiday 2]

and Gift Merchandise MERGICAGO, 1

Will Be Featured! PALMER
YOU SHOULD PLAN NOW TO COME HOUSE

BECAUSE— Exhibition Hall

You will see extensive displays of S¢ to
$5.00 items—both novelties and staples.

No travelling around from place to place—
no taxi riding—no traffic jams.

No waiting—you see all lines in which vou
are interested, on one floor, in open display
booths—and in the shortest possible time.

You accomplish as much in one day as in
five or ten days of ordinary buying methods.

No restrictions—no need to select from a

few samples — you see complete sample
lines. * ’

. . The Chicago Merchandise Fair is scheduled for an ideal
You examine merchandise and arrange timel—at the outset of the Fall buying season! And in the
terms, delivery dates, etc., with principals, livest Summer resort city in the entire Midwest.

right on the spot. Jot these dates down on your calendar pad

You buy at the lowest prevailing prices—
get the utmost in values.

NOW
ST ‘lOTH
By saving so much of your time you more AUG. 1 To

than cover the cost of your trip. (INCLUSIVE)

AR D S S S S

CHICAGO MERCHANDISE FAIR

PIERRE H. MEYER, President — WALTER- J. KENNEY, Secretary

New York Office: Chicago Office:
890 BROADWAY PALMER HOUSE

When writing to Chicago Merchandise Fair, will you please mention PLAYTHINGS?
JUNE, 1938—PLAYTHINGS



[75 A H7... and teoew/

/EES ONE OF THE

COUNTRY’S LEADING
DEPARTMENT STORES

Here you are, gentlemen—a game that has flashed
into instant popularity—a game that will start cash
registers buzzing—not next month—not next Fall,

but NOW ... TODAY!

How did we do it? How did we create this ALL-
SEASON SELLER? By taking that old standby
"Jack Stones," a game that every mother's son
and daughter played as kids and "tricking it up" in
new, modern form.

No. 16—CABBY. The game with rules made to be
broken. For 2 to 6 players. Retail $1.

No. 17—DALE CARNEGIE'S GAME—"How to Win
Friends and Influence People"—promises to be as big

a hit in games as the author's world famous book.
Retail $2.

—OTHER S & R WINNERS THAT

No. 18—ROYAL JACKS—In box 53" square. Set consists
of Sponge Rubber Ball and 9 colorful new-type plastic Royal
Jacks—I Crown, 2 Spades, 2 Hearts, 2 Diamonds, and 2

Clubs. Complete directions with every set. Retail 25c.

In the new ROYAL JACKS the "stones" become
Hearts, Diamonds, Clubs, and Spades, and we've
even cashed in on the popularity of 5-suit bridge
by adding a Crown Jack as well. New Rules. New
Fun for all. But it's still SKILL that counts.

Perfect for the home game or rumpus room. And
the price, 25¢c. RETAIL, is right for VOLUME sales.
MAIL in that first order—the chances are you'll be
WIRING the repeats.

COAX IN THE DOLLARS—

No. 19—LUCK-A-CHUCK. 1009, luck. Lightning
fast. Wildly exciting. There's a "banker" and any
size crowd can play. Retail §I.

No. 17—MR. REE—the Game of Mystery. Scalp-
tingling thrills and a different plot every time. Unique.
Completely different. 4 to 8 players. Retail $2.

SELCHOW & RIGHTER Co.

200 FIFTH AVENUE

NEW YORK CITY

We trave the GAME and the NAME

JUNE, 1938—PLAYTHINGS

When writing to Selchow & Righter Co., will you please mention PLAYTHINGS?
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DAISY MANUFACTURING COMPANY
2 X

PLYMOUTH ~ MICHIGAN U.S. A.
May 24, 1938

Mr. L. S. Gleason

Tip Top Comics

220 E. 42nd. St.

New York City, New York

Dear Mr. Gleason

This is the first opportunity I have had since returning to
the office from the Toy Fair to tell you the outstanding suc-
cess we met with in the presentation of the Li'l Abner Shoot-
ing Game.

While, of course, the value that we have built into the cork
pall gun itself plus the large action shooting gallery, is trem-
endous, particularly when you consider the retail price at $1.00,
it would not have had the punch or the tremendous sales appeal
that it had had it not been based on Li'l Abmer.

Ordinarilly merchandise based on comic strips 1s just "another
item" to buyers already used to promotions of this type. How-
ever, thanks to the wide distribution of the Li'l Abner feature,
in every city and hemlet in the couniry, every buyer who came
into our display immediately recognized Li'l Apper, which fact
gave us an entering wedge and did about 95% of the sales job for
us. They, of course, being smart buyers sensed immediately what
s tremendous pull this feature has in their territory and how it
would enhance the sale of an already good game.

211 this boils down to the fact that we are more than pleased,

in fact, decidedly happy about our tie-up with Li'l Abner.' A1l

of us around here pelieve that when the final figures are totalled
up for 1938 this Li'l Abner Shooting Gallery will be the biggest
item that we have ever had in our line, which experience goes back
over 52 years, a8s you ¥now. This is all based on the large quan-
tity of orders that we took at the Fair, and the distribution that
we have achieved since, a large part of which has been due o the
excellent distribution you have on this feature comic throughout
the comntry. You hit the nail on the head when you told me sever—
al months ago that 1i'l Abner would really sell the goods. He has,
and more.

Cordjally yours,
DA MANUFACTURING COMPANY

sys - .
When writing to United Feature Syndicate
]

will you please mention PLAYTHINGS?

JUNE, 1938—PLAYTHINGS




ttem. 1n. 52 yoanrs !

ALLERY certainly made history
at the Toy Fair—sales history! What an

(
item—and what tremendous sales powe! ME AN ’ MA HR
behind ‘the merchandisel Read what the TH UT Ty Ml L L' ON

Daisy people say-

LI'L ABNER and his family have Se- FRIEN'S KIN DO

come beloved characters among more .

than 30 million readers of 304 news- A pow’FUL J

papers from Coast to Coast and are out- FO‘ y ) O B
standing favorites with the 2 million o TO o P —
readers of the TWO national magazines P— d E S S ° :
in which this comic feature appears. Rid- AS K !

ing high on a wave of public acclaim, ( '

LI'L ABNER is sweeping popularity
pollsin city after city, hailed as America's
favorite comic by editors, youngsters,
parents. '

In Omaha and Indianapolis, in Pitts-

burgh and Buffalo, Chicago, Portland, Bridgeport, Co-
lumbus, Memphis, Youngstown-——all over the country,
readers have voted LI'L ABNER their number one
favorite comic. And no wonder! LI'L ABNER has
everything. The feature is homey, exciting, romantic,
adventuresome, has lasting content and character. Lova-

ble LI'L ABNER is laugh-provoking every day of the

year.

Hereisa powerful selling force to put back of your mer-
chandise, a feature only recently available for license, @
hit in every key city in the U.S.A.

Everybody's talking LI'L ABNER. Buyers demand ~
LI'L ABNER merchandise. :

LU'L ABNER

7'The Name That Sells The Goods.”

iFor rights write of wire immediately to

290 East A9nd Street, New York, New York

i

JUNE, 1938—PLAYTHINGS
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H It's always good policy to go 1o
* The Fifth Avenue Building first

ExeerEncep buyers know where they can do The management of The Fifth Avenue Building
their buying quickly and conveniently — without 3s modern — planned to aid both the tenant and
roaming all over town. Because so many leading buyer in every way. For buyers. there is the
manufacturers of toys and novelties have com- Visitors’ Bureau, « cbmplete suite of offices for
plete displays in The Fifth Avenue Building, it has the buyer's convenience. Tenants have the free
become headguarters for buyers in these lines. use of the Conference Room. seating more than
Here. under one rool, is @ complete selection. forty persons. Excellent food is served in two
Centrally located, The Fifth Avenue Building restqurants in the building.

is easy to reach from any part of the city —or Make a point of visiting The Fifth Avenue Build-
country. A subway entrance in the building con- ing when you next come to New York. You will
nects directly with railroad terminals. There are be convinced that it is the ideal location for your
plenty of good hotels within a short walk. metropolitan office.

THE FIFTH AVENUE BUILDING

Broqdwuy and Fifth Avenue at Madison Square, New York ° »More than an office building™

W ot
Vhen writing to The Fiith Avenue Building,
ing,

will you please mention PLAYTHINGS?
JUNE, 1938—PLAYTHINGS



THE EMBOSSING COMPANY

New York Office and Display

900 Eifth Ave., Room 440 e b s




